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Abstract:

This study aimed to determine the Relationship between Value In Use and Customer
Voice, and the Moderating Role of Value In Use (Experience ,Personalization ,
Relationship Joint) on the Customer Voice. An Online Survey was designed to collect
data from 400 students, and the Pearson Correlation Matrix method was used to test the
first hypothesis of the study, and the Simple and Multiple Regression method to test he
second hypothesis of the study.



The results showed that there is a Positive Significant Relationship between Value In
Use and Customer Voice, The research results confirmed that Dimensions of VValue In

Use (Experience, Personalization, Relationship Joint) effect Customer Voice.

Keywords: Value In use, Customer Voice.
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