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Abstract

This study aimed to evaluating the role of marketing activity for the wooden furniture
industry in Damietta Governate in achieving customer satisfaction : the mediating role of
expectations. A guantitative method with deductive approach is chosen in this research. In order
to collect primary data, a two questionnaires are designed and data have been collected from
furniture customers and furniture producers. The SPSS is used to process the primary data, and
AMOS to measure the direct and indirect relationships between variables. Samples size is 384 of
furniture customers and 350 of furniture producers.

The findings show that there is a significant positive effect of marketing activity dimensions
represented in (products planning, pricing, promotion) on customer expectations. Also, it shows
that there is a significant positive effect of marketing activity dimensions represented in
(products planning, distribution, promotion) on customers satisfaction. Also, it shows that there
is a significant positive effect of customers expectations on customers satisfaction. And finally,
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customers expectations mediating the relationship between marketing activity dimensions and
customers satisfaction.

Keywords: (Marketing Activity, Customers Expectations, Customers
Satisfaction).
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