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Abstract :

The study aimed to identify the impact of social media
dimensions ( Entertainment , interaction , Trendiness |,
Customization , Word of Mouth ) on the consumer's decision to
Brand Choice with the mediation of brand awareness with its
dimensions ( Brand Recognition , Brand Recall ) for household
electrical appliances in Egypt. The researcher conducted an
electronic questionnaire to identify the opinions of the study
sample, and data was collected from 367 individuals who chose



electrical appliances through social media. The researcher used
the descriptive method. The results of that there is a significant
effect of the dimensions of social media on the choice of the
brand with the mediation of brand awareness.
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