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Abstract

The current study aimed at examining the impact of customer equity drivers in
customer experiences in the of artificial intelligence Era, by applied study on
IKEA and Amazon customers. The sample size was 388 individuals, and their
opinions were surveyed using the SPSS v26 online survey program. The study
aimed to determine the nature of the relationship between customer equity drivers
on customer experiences in the of artificial intelligence Era, and to measure the
impact of customer equity drivers on customer experiences in the of artificial
intelligence Era. The study found several results, the most important of which is
that there is a significant effect of the dimensions of customer equity drivers
(value equity, brand equity, relationship equity) on customer experiences. The
most important recommendations were : the dynamic mechanism: in which
channel service and integrated interactions are the key factors that direct enable
multi-channel retailers not only provide a smooth shopping experience, but also
enable customers to shape their own consumption experiences.

Key words: customer equity drivers , customers experiences , artificial
intelligence .
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