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Abstract

In this study, the researcher dealt with clarifying the relationship between the use of
the cartoon characters “MASCOT” in advertising and the responses of young
consumers to “snacks” in Egypt.

Methodology:

. To collect data, a survey list was designed and the researcher used an online survey,
Internet-Mediated Questionnaires, and made it available to a wide audience of



potential participants. It was directed to young consumers who buy snacks in Egypt,
specifically between the periods of 10-9. -2023 until the period 12-25-2023.

Results:

The results of the analysis showed that there is a statistically significant
correlation between the main variables and each other, represented by cartoon
characters and consumer responses, at a significant level (1%).

The results of the current study also found that there is a significant effect of
the dimensions of cartoon characters (character attractiveness, nostalgia,
Trustworthiness, and relevance) on awareness of the brand, and that the dimension of
character attractiveness has the most influence on awareness of the brand, followed in
terms of influence by relevance, then nostalgia, then Trustworthiness. There is also a
significant effect for all dimensions of cartoon characters (character attractiveness,
nostalgia, Trustworthiness, and relevance) on the attitude towards brand, and
relevance is the dimension that most influences the attitude towards brand , followed
in influence by the character attractiveness, then nostalgia, and then Trustworthiness.

The results of the study also found that there was a positive significant effect
of the dimensions of cartoon characters (nostalgia, Trustworthiness, relevance) on
purchase intentions, and it became clear that there was no significant effect of
character attractiveness on purchase intentions).

Keywords: Cartoon characters, Customers’ Response.
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