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Abstract

The aim of the research is to investigate whether there is a relationship between the ethical
responsibility of marketing and the dimensions of brand image, represented by (cognitive dimension —
behavioral dimension — emotional dimension) for skincare products through social media influencers,
from the perspective of the study sample. The population of this research consists of followers of
content related to skincare products through social media influencers, and the sample size used in this
study was 388 individuals. The researchers relied on a field study data collection method using a
survey directed at the study sample, which was divided into two main sections: the first focusing on the
ethical responsibility of marketing and the second on the dimensions of brand image. The survey used a
five-point Likert scale to measure each sub-dimension related to the study variables. The results of the
study showed a strong positive and statistically significant correlation between the independent
variable (ethical responsibility of marketing) and the dependent variable (brand image), with a
correlation coefficient of (0.762), which is statistically significant at a significance level of (0.01).
Additionally, there was a statistically significant effect of the responsibility dimension on the
dimensions of the dependent variable, brand image (cognitive dimension — behavioral dimension —

emotional dimension).
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