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Abstract:



This study aims to investigate the relation between technologies
characteristics ,the task-technology fit, Adopting Internet of Things
Technology and the inside sales performance by applying on 396 of inside
sales sectors employees of the companies using internet of things (IOT) in
their inside sales management systems. Path analysis method Structural
Equation Modeling (SEM) was applied to test the study hypotheses using
Amos V.25. The study results shows that here is a positive significant
impact of thethe technology characteristics on the task technology fit. on
other side There is a positive significant impact of the task technology fit
on the adopting Internet of Things. And there is a positive significant impact
of adopting Internet of things on the inside Sales Performance. According
to the study results a group of recommendations were suggested to
contribute in supporting the strength points beside treating some of the
weakness and insufficiency at the companies using internet of things in their
inside sales management systems.

Keywords: (Technologies characteristics, Task-technology fit, Adopting
Internet of Things Technology, Inside Sales Performance).
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